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Le strategie pubblicitarie non costituiscono un ambito isolato rispetto alle altre aree decisionali; ciò impone
un intenso sforzo di armonizzazione con tutte i piani aziendali, in modo da realizzare un’unica strategia
integrata di comunicazione. La pubblicità costituisce infatti solo una delle leve del communication mix e del
marketing mix; pertanto, le decisioni relative agli obiettivi, al messaggio, alle somme da investire non
possono prescindere dal programma di marketing e, quindi, dagli obiettivi di mercato, dal posizionamento e
dall’intera composizione delle leve disponibili.
L’obiettivo del lavoro è quello di analizzare gli obiettivi e le strategie pubblicitarie. Viene in particolare
evidenziato il delicato ruolo che svolge la pubblicità nel distinguere la marca in epoca di globalizzazione e
proliferazione dei prodotti e della sua capacità di accrescere l’interesse dei consumatori. L’importanza che,
attualmente, riveste la pubblicità è da attribuire, in parte, anche alla sua capacità di innovarsi , di adeguarsi ai
mutevoli contesti culturali e di accrescere l’interesse dei consumatori. Infatti, con un consumatore maturo e
consapevole di ciò che è la comunicazione, la pubblicità non può limitarsi ad informare, a posizionare la
marca o a rafforzare l’immagine, ma deve anche stupire e divertire se vuole richiamare l’attenzione dei
consumatori e persuaderli.
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From reader reviews:

John McKenzie:

Have you spare time for just a day? What do you do when you have far more or little spare time? Yep, you
can choose the suitable activity for spend your time. Any person spent all their spare time to take a go
walking, shopping, or went to typically the Mall. How about open or even read a book allowed La pubblicità
nel marketing mix (Italian Edition)? Maybe it is to get best activity for you. You understand beside you can
spend your time with your favorite's book, you can wiser than before. Do you agree with it is opinion or you
have other opinion?

Bobby Miller:

Do you among people who can't read satisfying if the sentence chained within the straightway, hold on guys
this particular aren't like that. This La pubblicità nel marketing mix (Italian Edition) book is readable simply
by you who hate the perfect word style. You will find the data here are arrange for enjoyable examining
experience without leaving possibly decrease the knowledge that want to give to you. The writer of La
pubblicità nel marketing mix (Italian Edition) content conveys objective easily to understand by a lot of
people. The printed and e-book are not different in the articles but it just different by means of it. So , do you
continue to thinking La pubblicità nel marketing mix (Italian Edition) is not loveable to be your top listing
reading book?

John Lee:

Reading a book can be one of a lot of activity that everyone in the world loves. Do you like reading book
consequently. There are a lot of reasons why people enjoyed. First reading a reserve will give you a lot of
new information. When you read a e-book you will get new information because book is one of numerous
ways to share the information or perhaps their idea. Second, looking at a book will make anyone more
imaginative. When you looking at a book especially fictional book the author will bring that you imagine the
story how the people do it anything. Third, it is possible to share your knowledge to other individuals. When
you read this La pubblicità nel marketing mix (Italian Edition), you can tells your family, friends in addition
to soon about yours publication. Your knowledge can inspire the mediocre, make them reading a guide.

Albert Guerra:

This La pubblicità nel marketing mix (Italian Edition) is great guide for you because the content and that is
full of information for you who also always deal with world and have to make decision every minute. That
book reveal it data accurately using great manage word or we can point out no rambling sentences in it. So if
you are read that hurriedly you can have whole info in it. Doesn't mean it only provides straight forward
sentences but hard core information with wonderful delivering sentences. Having La pubblicità nel
marketing mix (Italian Edition) in your hand like having the world in your arm, data in it is not ridiculous a
single. We can say that no publication that offer you world with ten or fifteen minute right but this guide
already do that. So , this can be good reading book. Hey there Mr. and Mrs. stressful do you still doubt that



will?
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