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Here’s an easy-to-follow, practical, easily-implementable, 21st-Century marketing book for academic and
special libraries. Written by two practicing librarians who are passionate about communicating with users,
the book provides both the inspiration and drive to market your library and practical tips and suggestions on
how to do that effectively.

Topics covered include:
The process of planning a marketing campaign and how some time spent on planning at the outset can help●

keep you focused and help you determine your level of success.
The importance of using brands and brand identity to help you establish your library’s brand and market●

that aggressively to your users and potential users. Brand consistency is stressed here.
Marketing tools:●

Digital publications,❍

Social media,❍

Visual and print marketing materials,❍

Personal interactions❍

Events❍

you can use throughout the year.●

For each topic, we will talk about best practices, what works, what often doesn’t, and we share best concise
case studies from all types of academic and special libraries.
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From reader reviews:

Ronald Johnson:

Do you have favorite book? Should you have, what is your favorite's book? Publication is very important
thing for us to find out everything in the world. Each book has different aim or goal; it means that e-book has
different type. Some people feel enjoy to spend their a chance to read a book. They are reading whatever
they get because their hobby is definitely reading a book. Why not the person who don't like looking at a
book? Sometime, particular person feel need book if they found difficult problem or even exercise. Well,
probably you will want this Marketing for Special and Academic Libraries: A Planning and Best Practices
Sourcebook (Medical Library Association Books Series).

Ramon Jeter:

What do you consider book? It is just for students since they are still students or that for all people in the
world, what the best subject for that? Simply you can be answered for that question above. Every person has
diverse personality and hobby for every single other. Don't to be pushed someone or something that they
don't would like do that. You must know how great and important the book Marketing for Special and
Academic Libraries: A Planning and Best Practices Sourcebook (Medical Library Association Books Series).
All type of book can you see on many solutions. You can look for the internet options or other social media.

Richard Vaccaro:

Book is to be different for every single grade. Book for children until adult are different content. As it is
known to us that book is very important for us. The book Marketing for Special and Academic Libraries: A
Planning and Best Practices Sourcebook (Medical Library Association Books Series) had been making you
to know about other knowledge and of course you can take more information. It doesn't matter what
advantages for you. The book Marketing for Special and Academic Libraries: A Planning and Best Practices
Sourcebook (Medical Library Association Books Series) is not only giving you more new information but
also to become your friend when you experience bored. You can spend your spend time to read your book.
Try to make relationship using the book Marketing for Special and Academic Libraries: A Planning and Best
Practices Sourcebook (Medical Library Association Books Series). You never truly feel lose out for
everything in case you read some books.

Michael Clements:

What is your hobby? Have you heard in which question when you got learners? We believe that that query
was given by teacher to the students. Many kinds of hobby, Everyone has different hobby. And also you
know that little person like reading or as examining become their hobby. You have to know that reading is
very important along with book as to be the issue. Book is important thing to add you knowledge, except
your own teacher or lecturer. You see good news or update with regards to something by book. Amount



types of books that can you choose to adopt be your object. One of them is Marketing for Special and
Academic Libraries: A Planning and Best Practices Sourcebook (Medical Library Association Books Series).
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